
www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.

Goal-Directed Behaviors in Marketing: The Role of Emotion, Volition, and Motivation: INTRODUCTION
Bagozzi, Richard P
Psychology & Marketing (1986-1998); Jul 1997; 14, 4; ProQuest Central
pg. 309



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.


